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ABSTRACT

The purpose of this paper is to estimate the environmental value of recycled wood
wastes using conjoint analysis. Choice experiment elicitation method has been made.
Empirical study of recycled water cleaning filter made from wood wastes shows that
recycled goods have significant value, but recycle value is lower than values of other
attributes. When recycled goods have same quality as non-recycled goods, recycled
good can larger market share than non-recycled goods, even if prices of recycled goods
is higher. However, in the case that the quality of recycled goods is lower than non-

recycled goods, recycled good have no market power.
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